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Consumer Racism
Racism is habitually the reaction of ethnically dominant groups to the ethnic interest group. The article discusses the impacts of consumer racism on internal cross-ethnic goods consumptions in three states, that is, Canada, France, and the United States. Besides, the article exemplary explains how consumer racism impacts the behavior of Importing products from a particular country dominated by an ethnic minority. After researching to examine the effects of consumer racism in three selected countries, the findings indicated that consumer racism interacts considerably with goods ethnic origin in manipulating willingness to purchase goods that come from dominant ethnic minorities in every country. The research also explores that consumer racism manifests itself directly and in more symbolic means. Consumer racism often has positive as well as negative effects in every country. Moreover, research points out that the performance of businesses owned by the minority are highly negatively affected in countries where discrimination in business is rampant.

